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You	may	use	content	in	any	way	that	is	not	restricted	(see	Restricted	Uses	below).	Subject	to	those	restrictions	and	the	rest	of	the	terms	of	this	agreement,	the	rights	granted	to	you	by	Pryntbase	are:	Perpetual,	meaning	there	is	no	expiration	or	end	date	on	your	rights	to	use	the	content.	The	only	exception	to	perpetual	rights	is	for	content	downloaded
on	a	subscription	and	not	used	within	30	days	after	the	end	of	your	subscription.	Please	see	Section	8	for	more	information.	Non-exclusive,	meaning	that	you	do	not	have	exclusive	rights	to	use	the	content.	Pryntbase	can	license	the	same	content	to	other	customers.	Unlimited,	meaning	you	can	use	the	content	in	an	unlimited	number	of	projects	and	in
any	media.	For	purposes	of	this	agreement,	“use”	means	to	copy,	reproduce,	modify,	edit,	synchronize,	perform,	display,	broadcast,	publish,	or	otherwise	make	use	of.	Examples	of	how	you	can	use	licensed	content	include:	websites;	blog	posts;	social	media;	advertisements;	marketing	campaigns;	corporate	presentations;	newspapers;	magazines;
books;	film	and	television	productions;	web	and	mobile	applications;	product	packaging.	Please	make	sure	you	read	the	Restricted	Uses	section	below	for	exceptions.	No	Unlawful	Use.	You	may	not	use	content	in	a	pornographic,	defamatory	or	other	unlawful	manner.	No	Commercial	Use	of	“Editorial	Use	Only”	Content.	You	may	not	use	content
marked	“editorial	use	only”	for	any	commercial,	promotional,	advertorial,	endorsement,	advertising	or	merchandising	purpose.	This	type	of	content	is	not	model	or	property	released	and	is	intended	to	be	used	only	in	connection	with	events	that	are	newsworthy	or	of	general	interest	(for	example,	in	a	blog,	textbook,	newspaper	or	magazine	article).	No
Standalone	File	Use.	You	may	not	use	content	in	any	way	that	allows	others	to	download,	extract,	or	redistribute	content	as	a	standalone	file	(meaning	just	the	content	file	itself,	separate	from	the	project	or	end	use).	No	Use	in	Trademark	or	Logo.	You	may	not	use	content	as	part	of	a	trademark,	design	mark,	tradename,	business	name,	service	mark,
or	logo.	No	Subscription	Abuse.	You	may	not	stockpile,	download	or	otherwise	store	content	not	used	in	a	project	or	end	use	within	30	days	after	the	end	of	your	subscription	for	future	use.	Sensitive	Use	Disclaimer	Required.	If	you	use	content	that	features	models	or	property	in	connection	with	a	subject	that	would	be	unflattering	or	unduly
controversial	to	a	reasonable	person	(for	example,	sexually	transmitted	diseases),	you	must	indicate:	(1)	that	the	content	is	being	used	for	illustrative	purposes	only,	and	(2)	any	person	depicted	in	the	content	is	a	model.	For	example,	you	could	say:	“Stock	photo.	Posed	by	model.”	No	disclaimer	is	required	for	“editorial	use	only”	content	that	is	used	in
an	editorial	manner.	No	False	Representation	of	Authorship.	You	may	not	falsely	represent	that	you	are	the	original	creator	of	a	work	that	is	made	up	largely	of	licensed	content.	For	instance,	you	cannot	create	a	painting	based	solely	on	licensed	content	and	claim	that	you	are	the	author.	Restricted	Uses	–	unless	extended	license	purchased.	Extended
licenses	are	only	available	for	purchase	with	credits	on	a	file	by	file	basis.	No	Products	for	Resale.	Unless	you	purchase	an	extended	license,	you	may	not	use	content	in	connection	with	any	goods	or	services	intended	for	resale	or	distribution	where	the	primary	value	lies	in	the	content	itself	including,	without	limitation,	cards,	stationery	items,	paper
products,	calendars,	apparel	items,	posters	(printed	on	paper,	canvas,	or	any	other	media),	DVDs,	mobile	applications	or	other	items	for	resale,	license	or	other	distribution	for	profit.	This	includes	“on	demand”	products	(meaning	products	in	which	content	is	selected	by	a	third	party	for	customization	on	such	product	on	a	made-to-order	basis),
including,	without	limitation,	postcards,	mugs,	t-shirts,	posters	and	other	items	(this	includes	the	sale	of	products	through	custom	designed	websites,	as	well	as	sites	such	as	zazzle.com	and	cafepress.com)	No	Electronic	Templates.	Unless	you	purchase	an	extended	license,	you	may	not	use	content	in	electronic	or	digital	templates	intended	for	resale
or	other	distribution	(for	example,	website	templates,	business	card	templates,	electronic	greeting	card	templates,	brochure	design	templates).	The	rights	granted	to	you	are	non-transferable	and	non-sublicensable,	meaning	that	you	cannot	transfer	or	sublicense	them	to	anyone	else.	There	are	two	exceptions:	Employer	or	client.	If	you	are	purchasing
on	behalf	of	your	employer	or	client,	then	your	employer	or	client	can	use	the	content.	In	that	case,	you	represent	and	warrant	that	you	have	full	legal	authority	to	bind	your	employer	or	client	to	the	terms	of	this	agreement.	If	you	do	not	have	that	authority,	then	your	employer	or	client	may	not	use	the	content.	Subcontractors.	You	may	allow
subcontractors	(for	example,	your	printer	or	mailing	house)	or	distributors	to	use	content	in	any	production	or	distribution	process	related	to	your	final	project	or	end	use.	These	subcontractors	and	distributors	may	not	use	the	content	for	any	other	purpose.	Please	note	that	seat/user	restrictions	apply.	You	may	only	use	the	content	with	appropriate
amount	of	users,	as	explained	in	Section	5	below.	Yes.	The	standard	license	or	subscription	is	for	a	single	user.	The	seat/user	restrictions	refer	to	the	raw	file	of	content,	not	the	end	project	or	use.	If	you	licensed	the	content	with	credits,	this	means	that	you	may	share	content	within	your	organization	but	the	content	may	only	be	available	to	one
person	at	any	one	time.	Unless	you	purchase	an	extended	license,	you	may	not	store	the	content	on	a	server	(giving	more	than	one	person	simultaneous	access	to	the	content).	If	you	licensed	the	content	with	a	subscription,	this	means	that	only	one	person	(the	same	person)	may	access,	license	and	use	the	content.	If	you	need	more	than	a	single	user
to	access	the	content:	If	you	licensed	the	content	with	credits,	you	must	purchase	a	multi-seat	extended	license	with	credits	If	you	licensed	the	content	with	a	subscription,	please	contact	Pryntbase	to	discuss	TeamShare,	our	multi-user	subscription.	If	you	purchase	a	multi-user	subscription,	Pryntbase	will	provide	you	with	the	number	of	user	accounts
specified	on	your	invoice.	You	will	be	responsible	for	tracking	all	activity	for	each	user	account,	and	you	agree	to:	(1)	maintain	the	security	of	all	passwords	and	usernames;	(2)	notify	Pryntbase	immediately	of	any	unauthorized	use	or	other	breach	of	security;	and	(3)	accept	all	responsibility	for	activity	that	occurs	under	each	user	account.	Pryntbase
reserves	the	right	to	monitor	downloads	and	user	activity	to	ensure	compliance	with	the	terms	of	this	agreement.	If	Pryntbase	determines	that	you	are	in	breach	of	this	or	any	other	term	of	this	agreement,	it	may	suspend	access	to	your	account	and	seek	further	legal	remedies.	Who	owns	the	content?	All	of	the	licensed	content	is	owned	by	either
Pryntbase	or	the	artists	who	supply	the	content.	All	rights	not	expressly	granted	in	this	agreement	are	reserved	by	Pryntbase	and	the	content	suppliers.	Attribution.	Do	I	need	to	include	a	photo	credit?	You	do	not	need	to	include	a	photo	credit	for	commercial	use,	but	if	you	are	using	content	for	editorial	purposes,	you	must	include	the	following	credit
adjacent	to	the	content	or	in	visual	production	credits:	“Pryntbase.com/Artist’s	Member	Name.”	Do	I	need	to	include	a	video	credit?	Yes,	if	technically	feasible,	you	must	include	the	following	credit	in	visual	productions:	“Pryntbase.com/Artist’s	Member	Name.”	Termination.	Except	in	the	case	of	subscriptions,	this	agreement	is	effective	until	it	is
terminated	by	either	party.	You	can	terminate	this	agreement	by	ceasing	use	of	the	content	and	deleting	or	destroying	any	copies.	Pryntbase	may	terminate	this	agreement	at	any	time	if	you	fail	to	comply	with	any	of	the	terms,	in	which	case	you	must	immediately:	cease	using	the	content;	delete	or	destroy	any	copies;	and,	if	requested,	confirm	to
Pryntbase	in	writing	that	you	have	complied	with	these	requirements.	Subscription	Termination.	Unless	renewed,	subscription	agreements	terminate	automatically	at	the	end	of	the	subscription	period,	with	a	30	day	grace	period	to	use	any	content	downloaded	during	the	subscription	term	in	a	project	or	other	end	use.	Content	incorporated	into
projects	or	end	uses	prior	to	the	expiration	of	the	grace	period	may	continue	to	be	used	in	perpetuity	in	that	project	and	in	any	other	projects.	Any	content	not	included	in	a	project	at	the	end	of	the	30	day	grace	period	is	not	considered	licensed	and	must	be	deleted.	Any	content	that	is	used	within	the	30	day	grace	period	remains	subject	to	the	terms
of	this	agreement.	Pryntbase	may	terminate	any	licenses	before	the	end	of	the	subscription	period	if	it	reasonably	believes	there	is	a	violation	of	this	agreement	and/or	abuse	of	the	subscription	account,	in	which	case	you	must	immediately:	cease	using	the	content;	delete	or	destroy	any	copies;	confirm	to	Pryntbase	in	writing	that	you	have	complied
with	these	requirements;	and	pay	Pryntbase	any	amounts	which	remain	owing	to	the	end	of	the	term	of	your	subscription	as	set	on	your	invoice.	Social	Media	Termination.	If	you	use	the	content	on	a	social	media	platform	or	other	third	party	website	and	the	platform	or	website	uses	(or	announces	that	it	plans	to	use)	the	content	for	its	own	purpose	or
in	a	way	that	is	contrary	to	this	agreement,	this	agreement	shall	immediately	terminate.	Refunds/Cancellation.	Credit	Pack	Refunds	–	Refunds	for	credit	pack	purchases	can	be	made	within	14	days	of	your	invoice	date,	provided	that	you	have	not	used	any	credits	from	the	pack.	Subscription	Refunds	–	Refunds	for	subscriptions	can	be	made	within	14
days	of	your	invoice	date,	provided	you	have	not	downloaded	more	than	5	images	and	have	not	made	use	of	any	downloaded	content.	File	Download	Refunds	–	Pryntbase	does	not	offer	refunds	or	re-credits	for	downloaded	files.	File	returns	will	only	be	considered	based	on	technical	issues	with	the	file	at	the	sole	discretion	of	Pryntbase.	All	requests	for
refunds/cancellations	must	be	made	in	writing.	If	the	request	is	approved,	Pryntbase	will	issue	a	credit	to	your	account	or	credit	card.	In	the	event	of	cancellation,	your	rights	to	use	the	content	terminate,	and	you	must	delete	or	destroy	any	copies	of	the	content.	Content	Withdrawal.	Pryntbase	may	discontinue	licensing	any	item	of	content	at	any	time
in	its	sole	discretion.	Upon	notice	from	Pryntbase,	or	upon	your	knowledge,	that	any	content	may	be	subject	to	a	claim	of	infringement	of	a	third	party’s	right	for	which	Pryntbase	may	be	liable,	Pryntbase	may	require	you	to	immediately,	and	at	your	own	expense:	cease	using	the	content,	delete	or	destroy	any	copies;	and	ensure	that	your	clients,
distributors	and/or	employer	do	likewise.	Pryntbase	will	provide	you	with	replacement	content	(determined	by	Pryntbase	in	its	reasonable	commercial	judgment)	free	of	charge,	subject	to	the	other	terms	of	this	agreement.	Pryntbase	makes	the	following	representations	and	warranties:	Warranty	of	Non-Infringement.	Except	with	respect	to	content
identified	as	“editorial	use	only,”	your	use	of	the	content	in	accordance	with	this	agreement	and	in	the	form	delivered	by	Pryntbase	will	not	infringe	on	any	copyright,	moral	right,	trademark	or	other	intellectual	property	right	and	will	not	violate	any	right	of	privacy	or	right	of	publicity;	and	all	necessary	model	and/or	property	releases	for	use	of	the
content	in	the	manner	authorized	by	this	agreement	have	been	obtained.	Note	that	you	are	solely	responsible	for	any	edits	made	to	the	content	(whether	using	an	Pryntbase	editing	tool	or	otherwise).	“Editorial	Use	Only”	Warranty	Disclaimer.	For	content	identified	as	“editorial	use	only,”	Pryntbase	warrants	that	the	content	will	not	infringe	on	any
copyright	or	moral	right	of	the	artist,	but	it	does	not	grant	any	right	or	make	any	warranty	with	regard	to	the	use	of	names,	people,	trademarks,	trade	dress,	logos,	registered,	unregistered	or	copyrighted	designs,	works	of	art	or	architecture	depicted	or	contained	in	the	content.	In	such	cases,	you	are	solely	responsible	for	determining	whether
release(s)	is/are	required	in	connection	with	your	proposed	use	of	the	content	identified	as	“editorial	use	only,”	and	you	are	solely	responsible	for	obtaining	such	release(s).	You	acknowledge	that	no	releases	are	generally	obtained	for	content	identified	as	“editorial	use	only,”	and	that	some	jurisdictions	provide	legal	protection	against	a	person’s
image,	likeness	or	property	being	used	for	commercial	purposes	when	they	have	not	provided	a	release.	Caption/Metadata	Disclaimer.	While	we	have	made	reasonable	efforts	to	correctly	categorize,	keyword,	caption	and	title	the	content,	Pryntbase	does	not	warrant	the	accuracy	of	such	information,	or	of	any	metadata	provided	with	the	content.	No
Other	Warranties.	Except	as	provided	in	the	“warranty	of	non-infringement”	section	above,	the	content	is	provided	“as	is”	without	representation,	warranty	or	condition	of	any	kind,	either	express	or	implied,	including,	but	not	limited	to,	implied	representations,	warranties	or	conditions	of	merchantability,	or	fitness	for	a	particular	purpose.	Pryntbase
does	not	represent	or	warrant	that	the	content	will	meet	your	requirements	or	that	its	use	will	be	uninterrupted	or	error	free.	Indemnification	of	Pryntbase	by	you.	You	agree	to	defend,	indemnify	and	hold	harmless	Pryntbase	and	its	parent,	subsidiaries,	affiliates,	and	content	suppliers,	and	each	of	their	respective	officers,	directors	and	employees
from	all	damages,	liabilities	and	expenses	(including	reasonable	outside	legal	fees)	arising	out	of	or	in	connection	with	any	breach	or	alleged	breach	by	you	(or	anyone	acting	on	your	behalf)	of	any	of	the	terms	of	this	agreement.	The	party	seeking	indemnification	must	promptly	notify	in	writing	the	other	party	about	the	claim.	The	indemnifying	party
(the	one	covering	the	costs)	has	the	right	to	assume	the	handling,	settlement	or	defense	of	any	claim	or	litigation,	in	which	case	the	indemnified	party	(the	one	not	covering	the	costs)	has	to	cooperate	in	any	way	reasonably	requested	by	the	indemnifying	party.	The	indemnifying	party	will	not	be	liable	for	legal	fees	and	other	costs	incurred	prior	to	the
other	party	giving	notice	of	the	claim	for	which	indemnity	is	sought.	Limitation	of	Liability.	PRYNTBASE	WILL	NOT	BE	LIABLE	TO	YOU	OR	ANY	OTHER	PERSON	OR	ENTITY	FOR	ANY	PUNITIVE,	SPECIAL,	INDIRECT,	CONSEQUENTIAL,	INCIDENTAL	OR	OTHER	SIMILAR	DAMAGES,	COSTS	OR	LOSSES	ARISING	OUT	OF	THIS	AGREEMENT,
EVEN	IF	PRYNTBASE	HAS	BEEN	ADVISED	OF	THE	POSSIBILITY	OF	SUCH	DAMAGES,	COSTS	OR	LOSSES.	SOME	JURISDICTIONS	DO	NOT	PERMIT	THE	EXCLUSION	OR	LIMITATION	OF	IMPLIED	WARRANTIES	OR	LIABILITY.	Assignment.	This	agreement	is	personal	to	you	and	is	not	assignable	by	you	without	Pryntbase’s	prior	written	consent.
Pryntbase	may	assign	this	agreement,	without	notice	or	consent,	to	any	corporate	affiliate	or	to	any	successor	in	interest,	provided	that	such	entity	agrees	to	be	bound	by	these	terms.	Audit/Certificate	of	Compliance.	Upon	reasonable	notice,	you	agree	to	provide	to	Pryntbase	sample	copies	of	projects	or	end	uses	that	contain	licensed	content,
including	by	providing	Pryntbase	with	free	of	charge	access	to	any	pay-walled	or	otherwise	restricted	access	website	or	platform	where	content	is	reproduced.	In	addition,	upon	reasonable	notice,	Pryntbase	may,	at	its	discretion,	either	through	its	own	employees	or	through	a	third	party,	audit	your	records	directly	related	to	this	agreement	and	your
use	of	licensed	content	in	order	to	verify	compliance	with	the	terms	of	this	agreement.	If	any	audit	reveals	an	underpayment	by	you	to	Pryntbase	of	five	percent	(5%)	or	more	of	the	amount	you	should	have	paid,	then	in	addition	to	paying	Pryntbase	the	amount	of	the	underpayment,	you	also	agree	to	reimburse	Pryntbase	for	the	costs	of	conducting	the
audit.	Where	Pryntbase	reasonably	believes	that	content	is	being	used	outside	of	the	scope	of	the	license	granted	under	this	agreement,	you	agree,	at	Pryntbase’s	request,	to	provide	a	certificate	of	compliance	signed	by	an	officer	of	your	company,	in	a	form	to	be	approved	by	Pryntbase.	Electronic	storage.	You	agree	to	retain	the	copyright	symbol,	the
name	of	Pryntbase,	the	content’s	identification	number	and	any	other	information	that	may	be	embedded	in	the	electronic	file	containing	the	original	content,	and	to	maintain	appropriate	security	to	protect	the	content	from	unauthorized	use	by	third	parties.	You	may	make	one	(1)	copy	of	the	content	for	back-up	purposes.	Governing	Law/Arbitration.
This	agreement	will	be	governed	by	the	laws	of	the	State	of	New	York,	U.S.A.,	without	reference	to	its	laws	relating	to	conflicts	of	law.	Any	disputes	arising	from	or	related	to	this	agreement	shall	be	finally	settled	by	binding,	confidential	arbitration	by	a	single	arbitrator	selected	using	the	rules	and	procedures	for	arbitrator	selection	under	the	JAMS’
Expedited	Procedures	in	its	Comprehensive	Arbitration	Rules	and	Procedures	(“JAMS”)	if	you	are	in	North	America,	or	of	the	International	Centre	for	Dispute	Resolution	(“ICDR”)	or	JAMS	if	you	are	outside	of	North	America	(the	applicable	rules	to	be	at	your	discretion),	in	effect	on	the	date	of	the	commencement	of	arbitration	to	be	held	in	one	of	the
following	jurisdictions	(whichever	is	closest	to	you):	New	York,	New	York;	London,	England;	Paris,	France;	Munich,	Germany;	Madrid,	Spain;	Milan,	Italy;	Sydney,	Australia;	Tokyo,	Japan;	or	Singapore.	The	arbitration	proceedings	shall	be	conducted	in	English	and	all	documentation	shall	be	presented	and	filed	in	English.	The	decision	of	the	arbitrator
shall	be	final	and	binding	on	the	parties,	and	judgment	may	be	entered	on	the	arbitration	award	and	enforced	by	any	court	of	competent	jurisdiction.	The	United	Nations	Convention	on	Contracts	for	the	International	Sale	of	Goods	does	not	govern	this	agreement.	The	prevailing	party	shall	be	entitled	to	recover	its	reasonable	legal	costs	relating	to
that	aspect	of	its	claim	or	defense	on	which	it	prevails,	and	any	opposing	costs	awards	shall	be	offset.	Notwithstanding	the	foregoing,	Pryntbase	shall	have	the	right	to	commence	and	prosecute	any	legal	or	equitable	action	or	proceeding	before	any	court	of	competent	jurisdiction	to	obtain	injunctive	or	other	relief	against	you	in	the	event	that,	in	the
opinion	of	Pryntbase,	such	action	is	necessary	or	desirable	to	protect	its	intellectual	property	rights.	The	parties	agree	that,	notwithstanding	any	otherwise	applicable	statute(s)	of	limitation,	any	arbitration	proceeding	shall	be	commenced	within	two	years	of	the	acts,	events	or	occurrences	giving	rise	to	the	claim.	Severability.	If	one	or	more	of	the
provisions	in	this	agreement	is	found	to	be	invalid,	illegal	or	unenforceable	in	any	respect,	the	validity,	legality	and	enforceability	of	the	remaining	provisions	should	not	be	affected.	Such	provisions	should	be	revised	only	to	the	extent	necessary	to	make	them	enforceable.	Waiver.	No	action	of	either	party,	other	than	express	written	waiver,	may	be
construed	as	a	waiver	of	any	provision	of	this	agreement.	Entire	Agreement.	No	terms	of	conditions	of	this	agreement	may	be	added	or	deleted	unless	made	in	writing	and	accepted	in	writing	by	both	parties,	or	issued	electronically	by	Pryntbase	and	accepted	in	writing	by	you.	In	the	event	of	any	inconsistency	between	the	terms	of	this	agreement	and
the	terms	contained	on	any	purchase	order	sent	by	you,	the	terms	of	this	agreement	will	apply.	Notice.	All	notices	required	to	be	sent	to	Pryntbase	under	this	agreement	should	be	sent	via	email	to	info@pryntbase.com.	All	notices	to	you	will	be	sent	via	email	to	the	email	set	out	in	your	account.	Taxes.	You	agree	to	pay	and	be	responsible	for	any	and
all	sales	taxes,	use	taxes,	value	added	taxes	and	duties	imposed	by	any	jurisdiction	as	a	result	of	the	license	granted	to	you,	or	of	your	use	of	the	licensed	content.	Interest	on	Overdue	Invoices.	If	you	fail	to	pay	an	invoice	in	full	within	the	time	specified,	Pryntbase	may	add	a	service	charge	of	1.5%	per	month,	or	such	lesser	amount	as	is	allowed	by	law,
on	any	unpaid	balance	until	payment	is	received.	Fees	and	Renewal.	If	your	subscription	is	set	to	AUTOMATICALLY	RENEW,	you	authorize	Pryntbase	to	charge	the	applicable	subscription	fees	at	the	then	applicable	rate	and	taxes	for	the	subscription	to	your	credit	card	on	file	at	the	expiration	of	the	term.	You	may	change	your	auto-renewal
preferences	in	your	Pryntbase	account.	Your	subscription	may	only	be	cancelled	as	set	out	in	Section	8(b).	Pryntbase	may	deactivate	your	subscription	without	prior	notice	if	Pryntbase	is	unable	to	process	payment	through	the	credit	card	provided	by	you.	Licensing	Entity.	Pryntbase	is	the	official	licensing	entity.	These	are	my	favorite	statistics:	the
financial	ratios	derived	from	the	annual	accounts	that	companies	are	required	to	file.	The	most	recent	figures	were	published	earlier	this	week,	time	for	an	update.	And	this	time,	it’s	a	bit	of	a	mixed	bag.CONTENTS:	Net	operating	margin	printing	industry	|	All	manufacturing	industries	|	Does	size	matter?	|	Why	is	this	important?	As	a	C-level,	president
or	shareholder	of	a	company,	you	need	good	benchmarks	to	know	if	your	company	is	performing	well.	From	a	financial	point	of	view,	the	statistics	derived	from	the	annual	accounts	are	from	the	best	you	can	get.	In	Belgium,	every	company	needs	to	file	its	annual	account	within	a	reasonable	amount	of	time.	And	with	some	delay,	the	National	Bank	of
Belgium	publishes	statistics	based	on	those	figures.	The	latest	numbers	are	from	2017.	Let’s	take	a	look!	Net	operating	margin	printing	industry	You	can	see	four	lines	in	the	graph	below.	The	grey	one	is	the	weighted	mean.	But	that	doesn’t	give	you	a	good	insight.	So	I	also	included	Q1,	Q2	and	Q3.	Q1:	25%	of	the	companies	have	a	net	operating
margin	below	this	figure.	So	we	could	say	it	defines	the	‘laggards’.	Q2:	this	is	the	median,	which	you	could	see	as	‘the	average	printer’,	50%	has	a	lower	net	operating	margin,	50%	has	a	higher	net	operating	margin.	Q3:	25%	has	a	net	operating	margin	above	this	figure,	so	here	we	are	talking	about	the	‘profit	leaders’.	That’s	your	target	if	you	are	in
the	printing	industry!While	the	net	operating	margin	stayed	about	the	same	in	2016,	it	had	a	rather	significant	decline	in	2017	for	the	profit	leaders	(Q3).	The	average	printer	(Q2)	also	saw	a	slight	decline.	On	the	other	hand,	the	laggards	(Q1)	showed	an	interesting	increase	in	operating	margin,	but	still,	it	was	negative.	All	manufacturing	industries
From	an	investors	point	of	view,	it’s	also	interesting	to	take	a	look	at	the	financials	from	other	industries.	In	the	graph	below,	you	can	see	how	the	printing	industry	compares	to	all	of	the	manufacturing	companies.What’s	immediately	visible,	is	that	the	laggards	from	the	printing	industry	still	perform	worse	than	the	laggards	of	all	of	manufacturing.
The	profit	leaders	have	always	had	a	higher	net	operating	margin,	except	for	2009	and	2010.	But	in	2017	it	is	about	at	the	same	point…	Let’s	hope	the	printing	industry	profit	leaders	can	regain	that	slight	advantage.When	looking	at	the	difference	between	the	profit	leaders	and	the	laggards,	there	used	to	be	an	ever-increasing	gap.	But	that	has
stopped.	For	the	last	two	years	(2016,	2017),	there	is	a	rather	strong	decline.	Which	is	caused,	as	seen	above,	by	the	improvement	of	the	net	operating	margin	of	the	laggards	and	the	downturn	of	the	net	operating	margin	of	the	profit	leaders.As	a	reference,	I’ve	also	added	the	same	delta	for	all	of	the	manufacturing	industries,	which	is	rather	flat.
Does	size	matter?	The	last	graph	I	want	to	show	you	is	related	to	size.	Depending	on	the	size	of	the	company,	the	annual	account	should	be	using	the	complete,	the	abbreviated,	or	the	micro	model.	The	last	one	was	introduced	for	the	fiscal	year	2016	and	is	applicable	for	companies	that	have	exceeded	only	one	of	the	three	following	criteria:employees:
10turnover:	700.000	eurototal	balance	sheet:	350.000	euroThe	difference	between	the	complete	and	abbreviated	model	is	based	on	the	following	criteria.	If	a	company	exceeds	2	or	3	of	these	thresholds,	a	complete	model	is	mandatory.	A	complete	model	is	also	mandatory	if	the	company	is	listed	on	the	stock	exchange.employees:	50	FTEturnover:
9.000.000	eurototal	balance	sheet:	4.500.000	euroBased	on	this	graph,	we	can	conclude	that	the	mid-sized	companies	are	the	best	performers:	all	three	values	are	higher	than	for	both	the	large	and	small	companies.	And	especially	in	2017,	we	see	an	increase	in	the	net	operating	margin,	both	for	Q1	and	Q3.	Why	is	this	important?	Every	company
should	benchmark	itself,	on	all	kinds	of	parameters.	Government	data	can	be	a	very	good	source,	as	these	figures	from	the	NBB	show.Compared	to	previous	years	and	all	of	the	manufacturing	industries,	2017	has	been	a	hard	year	for	profit	leaders	and	the	average	printing	companies.	But	even	here	there	is	an	interesting	nuance:	mid-sized	printing
companies	had	(much)	better	results	than	large	and	small-sized	printing	companies.	Which	again	proves	the	necessity	of	the	right	approach,	the	right	people,	the	right	tools.	And	the	right	leadership	to	define,	to	engage	those.PS:	here	you	can	find	the	first	article	on	the	printing	industry	profitability,	from	2017.(Visited	1,035	times,	1	visits	today)	10x
Your	Print	Sales	in	10	MonthsWe	put	together	a	must	read	for	Print	Service	Providers	with	links	to	tools	that	will	put	you	in	a	position	to	10X	your	growth	immediately.	Switching	your	print	on	demand	supplier?	Get	in	touch	with	us	here1.	The	current	state	of	the	printing	industryeCommerce	and	print	on	demand	businesses	are	continually	seeking
ways	to	enhance	their	profit	margins.	The	printing	business,	in	particular,	faces	unique	challenges	that	require	strategic	approaches	to	cost	management	and	operational	efficiency.Whether	you're	just	starting	out	or	looking	to	optimize	your	current	setup,	understanding	the	dynamics	of	your	net	profit	margin	is	crucial.This	article	will	give	you
actionable	insights	to	boost	your	profitability,	total	revenue,	total	cost,	and	low	margins.	You'll	also	learn	how	GelatoConnect	can	play	a	pivotal	role	in	maximizing	your	business's	success.Effective	strategies	to	boost	profit	margins	for	printing	companies	include	cost	management,	efficient	workflows,	and	value-added	services.Investing	in	technology
and	automation	can	significantly	enhance	print	companies'	production	efficiency	and	profitability.Streamlining	operations	and	reducing	waste	are	crucial	for	maintaining	healthy	profit	margins	for	any	print	company.Enhancing	product	offerings	and	implementing	effective	pricing	strategies	help	stand	out	in	a	competitive	market	and	enhance
customer	expectations.GelatoConnect	can	be	a	pivotal	tool	in	maximizing	profit	margins,	offering	substantial	benefits	through	optimized	production	processes	that	increase	customer	satisfaction.The	printing	industry	has	experienced	significant	transformation	over	the	past	decade,	driven	by	technological	advances	and	shifts	in	market	demand.	To
stay	competitive,	businesses	are	increasingly	adopting	digital	printing	methods	and	investing	in	automation.According	to	a	report	by	Smithers,	the	global	print	market	is	projected	to	reach	$874	billion	by	2024,	fueled	by	rising	demand	for	packaging,	labels,	and	digital	printing	solutions.Starting	a	printing	business	involves	various	initial	investments.
Whether	setting	up	a	small	print	on	demand	operation	or	a	large-scale	printing	facility,	understanding	the	costs	involved	is	paramount.	According	to	IBISWorld,	the	US	printing	industry’s	market	size	was	$87.7	billion	in	2023,	signifying	a	substantial	opportunity	and	a	competitive	landscape.	Initial	investment	requirements	vary	widely	based	on	the
scale	and	type	of	printing	services	you	plan	to	offer.A	quick	overview	of	potential	costs	includes:	Equipment	costs:	Purchasing	or	leasing	high-quality	printers,	computer	systems,	and	other	necessary	equipment	can	be	a	significant	part	of	your	startup	cost.	For	instance,	depending	on	its	capabilities,	a	commercial	printer	can	range	from	$10,000	to
over	$100,000.Software	and	design	tools:	Investing	in	industry-standard	design	software,	such	as	Adobe	Creative	Suite,	can	cost	a	single	user	around	$53	per	month.Website	and	ecommerce	platform	fees:	Depending	on	your	chosen	features	and	services,	setting	up	your	online	presence	and	sales	platform	could	cost	from	$29	to	$299	per
month.Domain	name:	Registering	a	domain	name	typically	costs	between	$10	and	$15	annually.Marketing	and	advertising:	The	cost	of	initial	marketing	campaigns	to	promote	your	business	can	vary	widely,	but	a	reasonable	starting	budget	could	be	around	$500	to	$1,000	per	month.Sample	products:	Ordering	samples	from	suppliers	to	ensure	quality
and	accuracy	can	also	add	to	your	initial	expenses.Subscription	plans	for	fulfillment	providers:	If	you	opt	for	a	print	on	demand	model,	subscriptions	to	services	may	be	necessary	to	get	discounted	product	rates.Understanding	the	average	profit	margin	is	crucial	for	evaluating	a	printing	business's	financial	health	and	competitive	standing.	Profit
margins	in	this	industry	can	vary	significantly	based	on	factors	such	as	business	model,	market	positioning,	and	operational	efficiency.The	average	profit	margin	for	the	commercial	printing	industry	typically	hovers	around	5%.	Meanwhile,	profit	margins	generally	range	between	15%	and	60%	for	print	on	demand	services,	depending	on	the	niche	and
scale	of	operations.Understanding	the	various	elements	that	affect	your	profit	margins	is	crucial	for	running	a	successful	printing	business.	These	factors	can	significantly	impact	your	bottom	line,	from	raw	materials	to	market	competition.	Let's	delve	into	each	one.Cost	of	raw	materialsThe	cost	of	raw	materials	is	a	significant	factor	in	the	printing
business	that	directly	influences	profit	margins.	Here's	why:Type	of	paper:	The	choice	of	paper,	whether	standard,	premium,	or	recycled,	can	greatly	affect	your	overall	costs.	Opting	for	bulk	purchases	and	negotiating	for	better	rates	can	yield	savings.Ink	and	toner:	High-quality	inks	and	toners	are	crucial	for	producing	superior	prints.	However,	they
can	be	expensive.	Consider	sourcing	from	reliable	suppliers	who	offer	competitive	prices	or	explore	bulk	buying	options.Sourcing	and	procurement:	Establishing	strong	relationships	with	your	suppliers	can	lead	to	discounts	and	more	favorable	payment	terms,	helping	you	to	maintain	a	steadier	cash	flow.Eco-friendly	materials:	Sustainable	materials
can	sometimes	be	more	costly,	but	they	offer	unique	selling	points	that	can	attract	environmentally	conscious	customers	and	potentially	allow	you	to	charge	a	premium.Labor	and	production	costsLabor	and	production	costs	are	critical	components	that	directly	affect	your	printing	business's	profitability.	Let's	break	down	the	key	elements	you	need	to
focus	on:	Wages	and	salaries:	Employee	wages	represent	a	significant	portion	of	your	production	costs.	It's	crucial	to	balance	fair	compensation	with	the	need	to	keep	labor	expenses	in	check.Training	and	development:	Investing	in	employee	training	can	improve	productivity	and	reduce	errors,	leading	to	lower	costs	in	the	long	run.Equipment
maintenance:	Regular	printing	equipment	maintenance	prevents	costly	breakdowns	and	ensures	smooth	operations,	minimizing	production	delays	and	wastage.Energy	consumption:	Printing	operations	can	have	high	energy	costs.	Implementing	energy-efficient	practices	and	equipment	can	lead	to	substantial	savings.Material	wastage:	Efficient	use	of
raw	materials	and	reducing	waste	in	the	production	process	can	significantly	lower	costs.Pricing	strategiesEffective	pricing	strategies	can	be	a	game-changer	for	your	printing	business,	directly	impacting	your	profitability.	Here	are	some	actionable	pricing	strategies	to	consider:	Understand	your	costs:	Know	your	fixed	and	variable	costs	to	set	a
baseline	for	profitable	pricing.Offer	tiered	pricing:	Create	packages	based	on	different	service	levels	to	cater	to	various	customer	segments.Monitor	competitor	pricing:	Monitor	competitors'	charges	to	ensure	your	prices	remain	competitive.Implement	dynamic	pricing:	Adjust	prices	based	on	demand,	supply,	and	other	market	conditions	to	optimize
revenue.Provide	value-added	services:	Enhance	your	offerings	with	additional	services,	like	design	and	delivery,	to	justify	higher	prices.Leverage	volume	discounts:	Encourage	bulk	orders	by	offering	discounts	on	larger	quantities	to	increase	sales	volume.Review	and	adjust	regularly:	Continuously	assess	your	pricing	strategies	and	make	necessary
adjustments	based	on	feedback	and	market	trends.Market	competitionMarket	competition	in	the	printing	industry	can	be	intense,	significantly	impacting	your	profit	margins.	Here	are	some	crucial	factors	to	consider	when	navigating	market	competition:Low	barriers	to	entry:	The	printing	industry	often	sees	many	new	entrants	due	to	relatively	low
startup	costs,	increasing	competition,	and	price	wars.Niche	specialization:	Identifying	and	targeting	niche	markets	can	help	you	stand	out	and	command	higher	prices	for	unique	products	and	services.Effective	marketing:	Implementing	strong	marketing	strategies	helps	enhance	visibility	and	attract	a	loyal	customer	base,	giving	you	an	edge	over
competitors.Consumer	trends:	Monitoring	evolving	consumer	preferences	enables	you	to	adapt	your	offerings	and	stay	relevant	in	a	competitive	market.Customer	experience:	Providing	excellent	customer	service	can	differentiate	your	business	and	foster	customer	loyalty,	reducing	their	likelihood	of	switching	to	competitors.Boosting	profit	margins	in
the	printing	industry	requires	strategic	approaches.	This	section	delves	into	practical	tactics	such	as	adopting	technology,	optimizing	operations,	and	refining	marketing	efforts	to	ensure	your	business	thrives	in	a	competitive	marketplace.Invest	in	technology	and	automationIn	today's	competitive	printing	industry,	leveraging	technology	and
automation	has	become	indispensable	for	maintaining	profitability.	Enter	GelatoConnect,	an	advanced	OEM-agnostic	platform	that	elevates	your	printing	business	through	optimized	production	efficiency	and	intelligent	automation.	By	integrating	seamlessly	with	your	existing	systems,	GelatoConnect	ensures	that	every	job	is	managed	effectively	from
start	to	finish,	minimizing	delays	and	maximizing	productivity.	Here's	how:	Real-time	tracking:	Monitor	every	step	of	your	production	process	to	ensure	timely	job	completion	and	quick	identification	of	bottlenecks.Seamless	integration:	Connect	easily	with	your	existing	systems	and	software	for	a	unified	workflow	that	reduces	manual
intervention.Enhanced	analytics:	Use	data-driven	insights	to	make	informed	decisions	that	enhance	productivity	and	cost	efficiency.Automation	is	no	longer	a	luxury	but	a	necessity	in	the	printing	industry.	GelatoConnect	offers	various	benefits	that	come	with	automation:	Reduced	human	error:	Automated	processes	minimize	manual	errors,	ensuring
higher	accuracy	and	fewer	reworks.Scalability:	Easily	scale	your	operations	to	meet	increasing	demand	without	compromising	quality	or	speed.Higher	profit	margins:	GelatoConnect	can	increase	your	profit	margin	by	up	to	7%	points".	Cited	from	McKinsey,	2023,	and	customer-reported	savings.Streamline	operations	and	reduce	wasteOptimizing	your
operations	and	reducing	waste	can	significantly	boost	your	printing	business's	profit	margins.	Here	are	some	effective	strategies	to	help	you	achieve	a	more	efficient	workflow:	Automate	repetitive	tasks:	Implement	automation	for	routine	processes,	such	as	order	processing	and	inventory	management,	to	free	up	your	staff	for	higher-value
activities.Use	lean	manufacturing	principles:	Adopt	lean	methodologies	to	minimize	waste,	improve	production	flow,	and	increase	efficiency	across	your	operations.Optimize	print	runs:	Plan	your	print	runs	effectively	to	reduce	setup	times,	lower	material	waste,	and	ensure	you	produce	at	peak	capacity.Implement	digital	proofs:	Use	digital	proofs	to
minimize	errors	and	avoid	costly	reprints,	ensuring	that	the	final	product	meets	the	client’s	expectations	the	first	time.Track	and	analyze	data:	Regularly	monitor	key	performance	indicators	(KPIs)	to	identify	bottlenecks	and	areas	for	improvement,	allowing	you	to	make	informed	adjustments	to	your	processes.Enhance	product	offerings	and
servicesEnhancing	your	product	offerings	and	services	is	key	to	boosting	your	profit	margins.	Here	are	several	ways	to	achieve	this:	Offer	a	variety	of	printing	services:	From	business	cards	to	large-format	prints,	offering	a	wide	range	of	services	can	cater	to	different	customer	needs	and	increase	your	revenue	streams.Introduce	specialty	products:
Consider	adding	personalized	items,	such	as	custom	mugs	or	t-shirts,	to	your	offerings.	These	high-margin	products	can	significantly	boost	profitability.Provide	design	services:	Many	customers	may	need	assistance	with	their	designs.	Offering	graphic	design	services	adds	value	and	creates	a	new	revenue	stream.Implement	eco-friendly	options:
Sustainable	printing	practices	and	materials	are	increasingly	in	demand.	Providing	eco-friendly	solutions	can	attract	environmentally	conscious	customers	and	often	allows	for	premium	pricing.Enhance	customer	support:	Superior	customer	service	can	differentiate	you	from	competitors.	Quick	response	times,	helpful	consultations,	and	after-sales
support	can	lead	to	repeat	business	and	higher	customer	retention	rates.Offer	bundling	deals:	Create	attractive	packages	that	bundle	various	services	together.	This	provides	value	to	customers	and	encourages	higher	spending	per	transaction.Implement	effective	pricing	strategiesStrategic	pricing	is	a	cornerstone	for	boosting	the	profit	margins	of
your	printing	business.	Here	are	some	actionable	strategies	to	implement	effective	pricing:	Evaluate	costs:	Before	setting	prices,	ensure	you	have	a	comprehensive	understanding	of	your	cost	structure,	including	raw	materials,	labor,	and	overhead	costs.	This	helps	in	setting	a	baseline	price	that	covers	all	expenses.Segment	your	market:	Different
customer	segments	may	have	different	price	sensitivities.	Offering	tiered	pricing	or	premium	versions	of	your	services	can	cater	to	various	market	segments,	maximizing	your	reach	and	profitability.Monitor	competitors:	Regularly	checking	your	competitors’	pricing	helps	you	stay	competitive.	Adjust	your	prices	accordingly	to	offer	your	customers
better	value	or	an	improved	proposition.Utilize	dynamic	pricing:	Adjust	your	prices	based	on	demand,	seasonality,	or	specific	events.	Dynamic	pricing	ensures	you	capitalize	on	high-demand	periods	without	losing	customers	during	slower	times.Develop	robust	marketing	strategiesDeveloping	robust	marketing	strategies	is	crucial	for	the	success	of
any	printing	business.	Here	are	some	actionable	marketing	strategies	to	consider:	Create	marketable	designs:	Focus	on	creating	designs	that	resonate	with	your	target	audience.	Understanding	their	preferences	and	trends	can	set	you	apart	from	the	competition.Implement	digital	marketing:	Use	digital	marketing	tools	to	understand	customer
behavior.	Leverage	SEO,	social	media	marketing,	and	email	campaigns	to	increase	visibility	and	engage	with	potential	customers.Build	a	strong	brand	identity:	Cultivate	a	powerful	brand	that	reflects	quality	and	reliability.	This	will	help	you	charge	premium	prices	and	encourage	customer	loyalty.Expand	print	on	demand	services:	Utilize	print	on
demand	channels	to	offer	customized	products.	This	not	only	meets	customer	demands	but	also	reduces	inventory	costs.Employ	skilled	marketers:	Hire	experienced	marketers	who	can	create	effective	campaigns	and	explore	new	markets.	This	will	help	differentiate	your	print	shop	from	the	competition.Use	social	media	effectively:	Social	media
platforms	provide	a	cost-effective	way	to	promote	your	services,	engage	with	your	audience,	and	drive	traffic	to	your	website.GelatoConnect	empowers	your	print	on	demand	business	by	optimizing	production	efficiency,	reducing	waste,	and	enhancing	automation.	With	features	like	real-time	order	tracking,	seamless	integration	with	existing	systems,
and	cost-saving	technology,	GelatoConnect	can	help	you	increase	profit	margins	by	up	to	7%.Don’t	miss	the	opportunity	to	revolutionize	your	operations	and	stay	competitive	in	the	market.Sign	up	for	GelatoConnect	today	and	take	the	first	step	toward	maximizing	your	ecommerce	business's	profit	potential.Share:Start	selling	products	with	Gelato	1.
ACCEPTANCE	OF	TERMS	By	accessing,	downloading,	installing,	or	using	the	Pryntbase	Services,	whether	or	not	you	become	a	registered	user	(“User”,	“You”,	“Yourself”,	“Your”),	You	agree	to	be	bound	by	these	Terms,	which	You	acknowledge	that	You	have	read	and	understood.	We	reserve	the	right,	at	Our	sole	discretion,	to	change,	modify	or
otherwise	alter	these	Terms	at	any	time.	You	must	review	these	Terms	at	on	a	regular	basis	to	keep	Yourself	informed	of	any	changes.	2.	EARNINGS	AND	INCOME	DISCLAIMER:	Pryntbase,	LLC	(“Pryntbase”)	can	not	and	does	not	make	any	guarantees	about	your	ability	to	get	results	or	earn	any	money	with	our	ideas,	information,	tools,	or
strategies.		You	should	know	that	all	products	and	services	by	our	company	are	for	educational	and	informational	purposes	only.	Nothing	on	this	page,	any	of	our	websites,	or	any	of	our	content	or	curriculum	is	a	promise	or	guarantee	of	results	or	future	earnings,	and	we	do	not	offer	any	legal,	medical,	tax	or	other	professional	advice.	Any	financial
numbers	referenced	here,	or	on	any	of	our	sites,	are	illustrative	of	concepts	only	and	should	not	be	considered	average	earnings,	exact	earnings,	or	promises	for	actual	or	future	performance.	Use	caution	and	always	consult	your	accountant,	lawyer	or	professional	advisor	before	acting	on	this	or	any	information	related	to	a	lifestyle	change	or	your
business	or	finances.	You	alone	are	responsible	and	accountable	for	your	decisions,	actions	and	results	in	life,	and	by	your	registration	here	you	agree	not	to	attempt	to	hold	us	liable	for	your	decisions,	actions	or	results,	at	any	time,	under	any	circumstance.	Hours	of	Operation	Pryntbase,	LLC	(“Pryntbase”)	corporate	office	is	open	Monday	–	Friday
9a.m.	–	4p.m.	CST	We	close	for	all	days	listed	below…	All	Federal	Holidays	December	22	–	January	1st	These	policies	and	procedures	applies	to	all	Pryntbase	products	and	subscriptions	sold	on	this	site	or	any	other	site	owned	by	Pryntbase	that	includes	a	link	to	this	page.	Pryntbase	–	www.pryntbase.com	3.	Returns	and	Cancellations	Subscriptions,
Trials	and	Digital	Products	Subscription,	Products	&	Services:	Any	active	registered	member	is	considered	to	be	using	fully	the	subscriptions,	product	and/or	service	they	signed	up	for.	Some	of	our	products	have	multiple	parts	such	as	access	to	a	platform,	publishing	services,	lead	gen	services,	email	and	automations.	Some	of	these	subscriptions,
products	and	services	require	access	and	participation	on	the	part	of	the	registered	member	to	utilize	all	parts	of	the	product	or	service	signed	up	for.	We	are	responsible	only	for	what	is	in	our	control	and	all	other	aspects	of	the	subscription,	product	and/or	service	become	the	responsibility	of	the	registered	member.	By	signing	up	as	a	registered
member	you	agree	to	be	considered	as	using	the	subscription,	product	and/or	service	fully	under	all	circumstances.	Free	Trials	or	Discounts:	Pryntbase	membership	may	start	with	a	free	trial	or	discount.	The	free	trial	or	discount	period	of	your	membership	lasts	for	a	period	specified	during	sign-up	and	is	intended	to	allow	new	and	certain	former
members	to	try	the	service.	Free	trial	&	discount	eligibility:	Eligibility	is	determined	by	Pryntbase	at	its	sole	discretion	and	we	may	limit	eligibility	or	duration	to	prevent	free	trial	or	discount	abuse.	We	reserve	the	right	to	revoke	the	free	trial	or	discount	and	put	your	account	on	hold	in	the	event	that	we	determine	that	you	are	not	eligible.	Members
of	households	with	an	existing	or	recent	Pryntbase	membership	are	not	eligible.	We	may	use	information	such	as	device	ID,	method	of	payment	or	an	account	email	address	used	with	an	existing	or	recent	Pryntbase	membership	to	determine	eligibility.	For	combinations	with	other	offers,	restrictions	may	apply.	Trial	&	Discount	Billing:	We	will	charge
your	Payment	Method	for	your	monthly	membership	fee	at	the	end	of	the	free	trial	or	discount	period	and	your	membership	will	automatically	renew	monthly	unless	you	cancel	your	membership	prior	to	the	end	of	the	free	trial	or	discount	period.	Billing	Cycle:	The	membership	fee	for	the	Pryntbase	service	any	other	charges	you	may	incur	in
connection	with	your	use	of	the	service,	such	as	taxes	and	possible	transaction	fees,	will	be	charged	on	a	monthly	basis	to	your	Payment	Method	on	the	calendar	day	corresponding	to	the	commencement	of	the	paying	portion	of	your	membership	until	your	membership	is	cancelled.	Membership	fees	are	fully	earned	upon	payment.	In	some	cases	your
payment	date	may	change,	for	example	if	your	Payment	Method	has	not	successfully	settled	or	if	your	paid	membership	began	on	a	day	not	contained	in	a	given	month.	We	may	authorize	your	Payment	Method	in	anticipation	of	membership	or	service-related	charges	through	various	methods,	including	authorizing	it	up	to	approximately	one	month	of
service	as	soon	as	you	register.	In	some	instances,	your	available	balance	or	credit	limit	may	be	reduced	to	reflect	the	authorization	during	your	free	trial	or	discount	period.	Failed	Payments:	Failed	payments	occur	either	on	the	first	charge	attempt	or	after	previous	charges	has	been	successful.	We	treat	these	two	scenarios	differently.	If	your	initial
charge	fails,	whether	at	the	end	of	a	trial	or	a	non-trial	charge,	we	will	attempt	to	recoup	that	charge	through	multiple	payments	that	are	broken	up	until	the	full	membership	amount	is	obtained.	These	multiple	charges	will	take	place	over	the	course	of	a	month.	If	the	full	amount	of	the	membership	price	is	not	recouped	during	that	time,	we	will	reach
out	to	get	a	new	method	of	payment.	If	your	payment	method	has	failed	after	a	previous	charge	had	been	successful,	we	will	reach	out	to	have	you	update	your	method	of	payment.	Even	if	a	previous	charge	has	been	successful	we	still	reserve	the	right	to	charge	partial	payments	in	an	attempt	to	collect	as	much	of	the	membership	cost	as	possible.
Lead	Guarantee:	Our	lead	guarantee	is	after	your	trial	period	is	over	if	you	do	not	receive	a	lead	during	the	30	day	period	post	each	bill	date,	then	you	will	receive	the	next	month	free	and	not	pay.	If	a	lead	is	generated	during	that	free	30	day	period	your	billing	will	commence	on	time	and	under	the	terms	at	which	you	signed	up.	This	lead	guarantee	is
not	active	unless	you	have	onboarded	with	us	to	ensure	we	can	run	the	lead	generation	campaigns	(meaning	we	must	at	least	have	an	active	Pryntbase	Pixel	on	your	website	for	the	Lead	Guarantee	to	be	in	place	and	active).	This	includes	but	is	not	limited	to	access	to	your	website	and	the	placement	of	the	Pryntbase	Pixel	and/or	Pryntbase	supplied
Google	Tag	Manager	code.	Leads	are	defined	as	a	contact	record,	captured	from	a	visitor	to	your	website.	This	could	be	in	the	form	of	as	little	information	as	an	email	only.	We	DO	NOT	guarantee	that	these	leads	are	at	any	specific	point	in	their	buying	journey.	We	only	guarantee	that	this	contact	information	was	captured	from	the	visitor	to	your
website.	Cancellation:	You	can	cancel	your	Pryntbase	membership	at	any	time	(unless	otherwise	stated	under	contract	services	such	as	contingent	website	builds)	which	will	go	into	effect	30	days	after	the	notification	of	cancellation,	and	you	will	continue	to	have	access	to	the	Pryntbase	service	through	the	end	of	that	30	days	or	the	remaining	days	of
your	monthly	billing	period	if	a	billing	period	falls	within	the	30	days	of	your	cancellation	notification.	We	do	not	provide	refunds	or	credits	for	any	partial-month	membership	periods.	To	cancel,	please	email	info@pryntbase.com	and	let	us	know	that	you	wish	to	cancel	your	account.	The	day	we	receive	your	cancellation	email	will	be	the	honored	date
on	which	we	based	the	30	day	cancellation	period.	YOU	MUST	CONTACT	US	AT	INFO@PRYNTBASE.COM	TO	CANCEL	YOUR	MEMBERSHIP.	ANY	OTHER	ATTEMPT	TO	CANCEL	WILL	NOT	BE	HONORED.	4.	Terms	of	Subscription	Renewal	Trial	Subscriptions:	All	trial	subscriptions	will	be	billed	immediately	following	the	trial	period	and	become
subject	to	the	monthly	subscription	terms.	To	cancel	your	subscription	send	an	email	to	info@pryntbase.com.	Monthly	Subscriptions:	Pryntbase	Subscriptions	automatically	renew	each	month	at	the	stated	retail	price	until	the	subscription	buyer	notifies	the	company	that	they	wish	to	cancel	by	sending	an	email	to	info@pryntbase.com.	5.	Live	Streams
LIMITATION	ON	LIABILITY.	THE	Pryntbase	STREAM	AND	ALL	CONTENT	AND	SOFTWARE	ASSOCIATED	THEREWITH,	OR	ANY	OTHER	FEATURES	OR	FUNCTIONALITIES	ASSOCIATED	WITH	THE	Pryntbase	LIVE	STREAM,	ARE	PROVIDED	“AS	IS”	AND	“AS	AVAILABLE”	WITH	ALL	FAULTS	AND	WITHOUT	WARRANTY	OF	ANY	KIND.	Pryntbase
DOES	NOT	GUARANTEE,	REPRESENT,	OR	WARRANT	THAT	YOUR	USE	OF	THE	Pryntbase	LIVE	STREAM	WILL	BE	UNINTERRUPTED	OR	ERROR-FREE.	Pryntbase	is	not	responsible	for	any	problems	or	technical	malfunction	of	any	network	or	lines,	computer	online	systems,	servers,	or	providers,	computer	equipment,	software,	failure	of	any	e-mail
or	redemption	to	be	received	by	Pryntbase	on	account	of	technical	problems	or	traffic	congestion	online	or	on	the	Internet	or	at	any	Web	site,	or	any	combination	thereof	including	any	injury	or	damage	to	customer’s	or	any	other	person’s	computer	related	to	or	resulting	from	downloading	or	streaming	any	materials	consistent	with	this	agreement	or
subsequent	use	of	any	Pryntbase	owned	web	properties.	If,	for	any	reason,	the	stream	is	not	capable	of	running	online	as	planned,	including	infection	by	computer	virus,	bugs,	tampering,	unauthorized	intervention,	fraud,	technical	failures,	or	any	other	causes	beyond	the	control	of	Pryntbase	which	threatens	or	corrupts	or	adversely	affects	the
administration,	security,	fairness,	integrity	or	proper	conduct	of	a	live	stream	offer,	Pryntbase,	reserves	the	right,	in	its	sole	discretion,	to	cancel,	terminate	or	suspend	the	offer	and/or	any	subscription.	ANY	ATTEMPT	BY	YOU	TO	DELIBERATELY	DAMAGE	ANY	WEB	SITE	OR	UNDERMINE	THE	LEGITIMATE	OPERATION	OF	THIS	OFFER	MAY	BE	A
VIOLATION	OF	CRIMINAL	AND	CIVIL	LAWS	AND	SHOULD	SUCH	AN	ATTEMPT	BE	MADE,	Pryntbase	WILL	DISQUALIFY	YOUR	ATTEMPTED	REDEMPTION	AND	RESERVES	THE	RIGHT	TO	SEEK	DAMAGES	FROM	YOU	TO	THE	FULLEST	EXTENT	PERMITTED	BY	LAW.	6.	Your	Account	You	agree	to	provide	accurate	and	complete	information
when	you	register	with,	and	as	you	use,	the	Pryntbase	Services,	and	you	agree	to	update	your	account	information	to	keep	it	accurate	and	complete.	You	agree	that	Pryntbase	may	store	and	use	the	information	you	provide	for	use	in	maintaining	and	billing	fees	to	your	Account.	7.	Social	Media	Groups	and	Communities	Business	owners		of	all	levels
are	welcome	here.	We	have	community	members	of	all	skill	and	experience	levels,	from	college	students	to	entrepreneurs	to	multi-million	dollar	enterprises.	We	want	people	to	feel	safe	when	using	our	groups	and	forums.	For	that	reason,	we’ve	developed	a	set	of	community	guidelines,	outlined	below.	These	policies	will	help	you	understand	what	type
of	sharing	is	allowed	in	our	private	groups	and	communities,	and	what	type	of	content	may	be	reported	to	us	and	removed.	Because	of	the	diversity	of	our	global	community,	please	keep	in	mind	that	something	that	may	be	disagreeable	or	disturbing	to	you	may	not	violate	our	community	guidelines.	Business	owners	of	all	levels	are	welcome	here.	We
have	members	of	all	skill	and	experience	levels,	from	college	students	to	entrepreneurs	to	multi-million	dollar	enterprises.	Keep	it	respectful	Comments	that	are	inappropriately	negative,	rude,	or	attacking	will	be	deleted,	removed,	or	we	will	ask	you	to	revise	your	thoughts.	Everyone	is	here	to	learn	and	grow,	so	anything	violating	that	will	be
removed.	No	pitching	to	the	group	We	have	a	strict	‘no	shopping	for	customers’	policy	in	our	groups.	This	includes	pointing	people	to	blog	posts	with	your	offers/affiliate	offers	and	publicly	asking	members	to	join	your	own	Facebook	groups	or	communities.	Be	cautious	of	unsolicited	private	messages	to	group	members.	If	we	get	multiple	complaints
that	you	or	someone	else	is	using	private	messages	to	make	unsolicited	pitches	to	members,	you	may	be	asked	to	leave.	You	should	view	the	group	as	your	peers,	not	your	leads.	No	gated	content	Content	posted	in	the	groups	cannot	be	used	to	harvest	leads	in	any	way.	If	you	need	a	feedback	or	a	review,	post	the	direct	PDF,	document,	or	screenshot.
Don’t	require	people	to	opt-in	to	view.	Respect	confidentiality	Content	gathered	in	our	online	community	groups	cannot	be	collected,	repackaged,	and/or	shared	outside	the	group.	Every	member	of	our	communities	has	a	right	to	privacy	and	the	right	to	feel	safe	that	their	questions,	answers,	and	experiences	remain	privy	to	group	members	only.	Keep
it	on	topic	We	reserve	the	right	to	remove	posts	based	on	off-topic	content	or	offensive	content.	Partnering	with	other	members	Access	to	this	group	does	not	mean	that	Pryntbase	endorses	anyone’s	products	or	services.	Please	be	cautious	and	do	your	due	diligence	when	partnering	with	anyone	in	the	group	–	don’t	assume	everyone	is	trustworthy.
Report	posts	that	are	breaking	group	policies	Due	to	the	large	amount	of	people	in	our	groups	and	communities,	it’s	sometimes	difficult	for	us	to	catch	everything.	If	you	see	a	post	that	is	questionable,	please	report	it,	tag	our	community	manager	in	the	comments,	or	reach	out	to	our	community	manger	directly	via	private	message	so	our	team	can
review	them.	Breaking	the	rules	Three	warnings	for	rule-breaking	behavior	will	result	in	a	7-day	removal	from	the	group.	After	the	7	day	period,	you	are	welcome	to	rejoin	the	group	on	a	30-day	probation.	If	you	break	the	rules	again	during	your	probation,	you	will	be	permanently	removed	from	the	community	or	group.	8.	INTELLECTUAL	PROPERTY
You	agree	that	the	Pryntbase,	including	but	not	limited	to	Pryntbase	Products	and	services,	graphics,	user	interface,	audio	clips,	video	clips,	editorial	content,	templates	and	the	scripts	and	software	used	to	implement	Pryntbase	Services,	contains	proprietary	information	and	material	that	is	owned	by	Pryntbase	and/or	its	licensors,	and	is	protected	by
applicable	intellectual	property	and	other	laws,	including	but	not	limited	to	copyright.	You	agree	that	you	will	not	use	such	proprietary	information	or	materials	in	any	way	whatsoever	except	for	use	of	the	Pryntbase	Services	in	compliance	with	this	Agreement.	No	portion	of	the	Pryntbase	Services	may	be	reproduced	in	any	form	or	by	any	means,
without	expressed	written	permission	from	Pryntbase.	You	agree	not	to	modify,	rent,	lease,	loan,	sell,	distribute,	or	create	derivative	works	based	on	the	Pryntbase	Services	in	any	manner,	and	you	shall	not	exploit	the	Pryntbase	brand	in	any	unauthorized	way	whatsoever,	including,	but	not	limited	to,	by	trespass	or	burdening	network	capacity.
Notwithstanding	any	other	provision	of	this	Agreement,	Pryntbase	and	its	licensors	reserve	the	right	to	change,	suspend,	remove,	or	disable	access	to	any	Pryntbase	products,	content,	or	other	materials	comprising	a	part	of	the	Pryntbase	brand	at	any	time	without	notice.	In	no	event	will	Pryntbase	be	liable	for	making	these	changes.	Pryntbase	may
also	impose	limits	on	the	use	of	or	access	to	certain	features	or	portions	of	Pryntbase	services,	in	any	case	and	without	notice	or	liability.	All	copyrights	in	and	to	Pryntbase	LLC	(including	the	compilation	of	content,	postings,	links	to	other	Internet	resources,	and	descriptions	of	those	resources)	and	related	software	are	owned	by	Pryntbase	and/or	its
licensors,	who	reserve	all	their	rights	in	law	and	equity.	THE	USE	OF	THE	SOFTWARE	OR	ANY	PART	OF	Pryntbase	LLC,	EXCEPT	FOR	USE	OF	Pryntbase	LLC	AS	PERMITTED	IN	THIS	AGREEMENT,	IS	STRICTLY	PROHIBITED	AND	INFRINGES	ON	THE	INTELLECTUAL	PROPERTY	RIGHTS	OF	OTHERS	AND	MAY	SUBJECT	YOU	TO	CIVIL	AND
CRIMINAL	PENALTIES,	INCLUDING	POSSIBLE	MONETARY	DAMAGES,	FOR	COPYRIGHT	INFRINGEMENT.	Pryntbase,	the	Pryntbase	logo,	other	Pryntbase	trademarks,	service	marks,	graphics,	and	logos	used	in	connection	with	Pryntbase	LLC	are	trademarks	or	registered	trademarks	of	Pryntbase	Inc.	in	the	U.S.	and/or	other	countries.	Other
trademarks,	service	marks,	graphics,	and	logos	used	in	connection	with	Pryntbase	Services	may	be	the	trademarks	of	their	respective	owners.	You	are	granted	no	right	or	license	with	respect	to	any	of	the	aforesaid	trademarks	and	any	use	of	such	trademarks.	9.	LICENSES	The	use	of	the	Pryntbase	Service	includes	access	to	content	that	we	are
granting	you	license	to	use.		You	can	view	the	entire	License	Agreement	here:	10.	Customer	Service	If	you	have	questions	or	comments	regarding	Pryntbase,	LLC	products,	please	email	us	at	info@pryntbase.com.	TL;DR:So	you're	thinking	about	starting	a	print	on	demand	business?	And	now	you're	wondering	how	much	print	on	demand	business
owners	actually	make...Well,	let’s	dive	in!Here	are	example	of	real	print	on	demand	businesses	and	how	much	money	they	make	-	as	reported	by	the	founders	themselves:	1.	Underground	Printing	($36M/year)UGP	co-founders	Rishi	Narayan	and	Ryan	Gregg	started	their	business	in	2001	as	a	t-shirt	company	called	A-1	Screenprinting.	They	focused	on
providing	exceptional	customer	service	to	college	students	and	quickly	expanded	their	production	capabilities	by	acquiring	another	screen	printer,	which	led	to	a	name	change	to	Underground	Printing.	They	opened	their	first	retail	storefront	in	2008	and	have	since	grown	to	35+	locations	nationwide,	generating	over	$1	million	in	revenue	in	their	first
year.	Their	commitment	to	customer	service	and	investment	in	manufacturing	and	technology	has	propelled	their	success.How	much	money	it	makes:	$36M/year	2.	Front	Signs	($9.6M/year)Gevorg	Hambardzumyan	and	his	friends	started	Front	Signs	in	2016	after	successfully	running	a	sign-making	business	in	Armenia.	They	invested	$2	million	to
launch	the	company	in	Los	Angeles	and	have	since	grown	their	team	to	42	employees,	with	average	monthly	revenue	of	$800,000.	Through	strategic	marketing	and	leveraging	the	power	of	the	internet,	they	have	attracted	over	500,000	customers,	including	big	names	like	Coca-Cola	and	Disney.	The	future	looks	promising	for	Front	Signs	as	they	plan
to	expand	their	team	and	work	with	more	distinguished	companies.	Gevorg	emphasizes	the	importance	of	learning	from	mistakes	and	investing	in	marketing	for	business	success.How	much	money	it	makes:	$9.6M/year	3.	JetPrint	($8.4M/year)Inspired	by	a	childhood	fascination	with	CMYK	printing,	Mark	ventured	into	the	print-on-demand	industry	in
China	after	discovering	Printful	in	2015.	Leveraging	his	software	development	background,	he	launched	JetPrint,	now	generating	$700,000	monthly	and	prominently	featured	on	Shopify.How	much	money	it	makes:	$8.4M/year	4.	Ultimate	3D	Printing	Store	($3.96M/year)Roy	Kirchner,	founder	of	Ultimate	3D	Printing	Store,	came	up	with	the	idea	for
his	business	after	experiencing	a	failed	product	partnership.	Inspired	by	the	potential	of	3D	printing	to	revolutionize	manufacturing,	Kirchner	took	a	leap	of	faith	and	started	his	own	3D	printing	company.	With	an	initial	investment	of	$65,000,	the	business	has	now	grown	to	average	monthly	gross	sales	of	$330,000	and	represents	products	from	as
many	as	30	international	manufacturers.How	much	money	it	makes:	$3.96M/year	5.	3D	Universe,	LLC	($3.6M/year)Jeremy	Simon,	one	of	the	founders	of	3D	Universe,	discovered	the	potential	of	3D	printing	when	he	bought	his	first	printer	in	2012.	His	involvement	in	the	e-NABLE	volunteer	community,	which	uses	3D	printing	to	create	prosthetic
devices,	inspired	him	to	start	3D	Universe	in	2013.	With	a	strong	focus	on	ecommerce,	the	company	now	generates	$300,000	per	month	in	revenues	and	has	distributed	over	8,000	assembly	materials	kits	for	e-NABLE	devices.How	much	money	it	makes:	$3.6M/year	6.	Toybox	($2.4M/year)Ben	Baltes,	the	co-founder	and	CEO	of	Toybox,	came	up	with
the	idea	for	their	3D	printer	and	creativity	platform	when	he	and	his	friends	realized	the	potential	of	bringing	3D	printing	capabilities	into	kids'	homes.	They	saw	that	kids	could	not	only	print	their	favorite	toys	but	also	have	the	ability	to	modify	or	design	their	own	custom	toys.	Despite	facing	setbacks	and	challenges,	Toybox	has	grown	from	selling
only	2	units	in	its	first	2	months	to	generating	millions	of	dollars	in	revenue	annually.How	much	money	it	makes:	$2.4M/year	7.	Robo	3D	($1.8M/year)Braydon	Moreno	and	his	business	partner	came	up	with	the	idea	for	Robo	3D	when	they	saw	the	potential	of	3D	printing	in	creating	a	customized	and	cost-effective	prosthetic	leg.	They	launched	a
Kickstarter	campaign	that	raised	a	staggering	$650,000	in	just	35	days.	Today,	Robo	3D	has	sold	their	3D	printers	to	over	4,505	cities	across	101	countries	and	continues	to	inspire	creativity	and	innovation	with	their	technology.How	much	money	it	makes:	$1.8M/year	8.	Astrography	($1.08M/year)Artur	Kurasinski	and	Adam	Jesionkiewicz	co-created
Astrography,	a	company	that	prints	and	sells	fine	arts	related	to	space.	Adam,	an	experienced	astrophotographer,	decided	to	print	his	own	pictures	and	found	that	people	were	willing	to	pay	for	them.	With	a	zero	marketing	budget,	they	managed	to	print	$160K	worth	of	fine	art	in	12	months	and	have	since	become	a	profitable	business.How	much
money	it	makes:	$1.08M/year	9.	Life	and	Limb	Printing	($960K/year)Adam	Tanaka,	founder	of	Life	and	Limb	Printing,	was	inspired	by	his	love	of	music	and	his	experience	working	in	the	merch	industry	to	start	his	own	screen	printing	company.	After	honing	his	skills	and	building	relationships	with	customers,	he	expanded	his	business,	leading	to	a
record-breaking	month	in	October	2018	with	$80,000	in	revenue.	With	a	focus	on	providing	high-quality	products	and	exceptional	customer	service,	Tanaka	is	on	track	to	hit	$1	million	in	revenue	by	the	end	of	2019.How	much	money	it	makes:	$960K/year	10.	Sheedo	Paper	($480K/year)Gonzalo	and	Gala,	founders	of	Sheedo,	came	up	with	the	idea	for
their	sustainable	paper	business	while	researching	plantable	tags	for	an	espadrilles	brand.	They	realized	that	no	one	was	producing	printable	plantable	paper	in	Spain,	so	they	took	it	upon	themselves	to	create	it.	Now,	Sheedo	has	grown	into	a	successful	business,	generating	around	40K€	per	month	and	working	with	big	brands	like	Coca-Cola	and
Sony.How	much	money	it	makes:	$480K/year	163	Million	Dollar	Solopreneur	Business	IdeasDownload	the	report	and	join	our	email	newsletter	packed	with	business	ideas	and	money-making	opportunities,	backed	by	real-life	case	studies.	163	Million	Dollar	Solopreneur	Business	IdeasDownload	the	report	and	join	our	email	newsletter	packed	with
business	ideas	and	money-making	opportunities,	backed	by	real-life	case	studies.	163	Million	Dollar	Solopreneur	Business	IdeasDownload	the	report	and	join	our	email	newsletter	packed	with	business	ideas	and	money-making	opportunities,	backed	by	real-life	case	studies.	163	Million	Dollar	Solopreneur	Business	IdeasDownload	the	report	and	join
our	email	newsletter	packed	with	business	ideas	and	money-making	opportunities,	backed	by	real-life	case	studies.	163	Million	Dollar	Solopreneur	Business	IdeasDownload	the	report	and	join	our	email	newsletter	packed	with	business	ideas	and	money-making	opportunities,	backed	by	real-life	case	studies.	163	Million	Dollar	Solopreneur	Business
IdeasDownload	the	report	and	join	our	email	newsletter	packed	with	business	ideas	and	money-making	opportunities,	backed	by	real-life	case	studies.	163	Million	Dollar	Solopreneur	Business	IdeasDownload	the	report	and	join	our	email	newsletter	packed	with	business	ideas	and	money-making	opportunities,	backed	by	real-life	case	studies.	163
Million	Dollar	Solopreneur	Business	IdeasDownload	the	report	and	join	our	email	newsletter	packed	with	business	ideas	and	money-making	opportunities,	backed	by	real-life	case	studies.


